Title: Conversation sentiment analysis and profile matching rate analysis

Abstract:

When doing business, searching for new customers is essential for the growth of
companies. And in the current digital era, social media like LinkedIn is a good platform
for companies to find potential clients. Copilot Al aims to implement Al technology to
make this task easier. There are two projects that aim to accelerate two different steps in
finding new customers. Firstly, users need to build conversations with potential customers,
NLP is very useful in analyzing these online dialogues. Our goal is to build a classification
model which can predict their interest level based on their textual reply. Secondly, users
still need to choose whom to talk to before reaching out to them. Since there is a massive
number of users on social media, we analyzed personal profile data to build a prediction
model that can predict their interest levels.
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Corporate partner introduction:

Copilot Al is a SaaS company that uses A.l. and rich social data to connect businesses
with customers in a whole new way. Copilot Al is a lead generation solution that helps
businesses streamline processes related to sales prospecting, opportunity targeting,
campaign generation and more. It evaluates and suggests improvements for an
organization's social media profiles, facilitating online presence across various digital
channels. Copilot Al also allows businesses to target leads by examining profiles of
prospects and identifying commonalities with existing customers. It uses artificial
intelligence (Al) technology to engage leads through personalized messages and
categorize/prioritize them based on responses. Additionally, users can create and run
multiple campaigns to conduct A/B testing for new markets. It helps get quality
conversations, scale sales operations, build relationships and tap into possibilities across
LinkedIn. The aim is to enrich growth strategy by tapping into the power of LinkedIn with
Copilot Al. Get better quality connections and conversations faster.
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