
 

    

Conference Theme 

“Behavioural Science in the Age of AI and Social Media” 
 

May 3 (Friday), 2024 

 

Sponsored by  

    Institute of Behavioural and Decision Science (IBDS)  

    Area of Innovation and Information Management (IIM) 
 

Venue: HKU-iCube, Room 4005-07 (40th floor) 

Two Exchange Square, 8 Connaught Place, Central 
 

8:30am – 9:00am Registration 

 

 

9:00am – 9:15am 

 

Opening Remarks 

 

 

9:15am – 10:00 am  

 

 
Chair: 

Professor Zhixi Wan 

Area Head of IIM 

“Delegating Decisions and Blame to Humans and Machines” 

 

Mirko Kremer 
Professor of Supply Chain Management, Frankfurt School of Finance & 

Management 

Department Editor, Production and Operations Management 

Associate Editor, Operations Research  
 

10:00am – 10:45am  

 

 
Chair: 

Professor Echo Wan, 

IBDS Director 

“Are You for Real? Interplay of Firm and Consumer Generated Content 

on Social Media Platforms” 

 

Selin Atalay 
Professor of Marketing, Frankfurt School of Finance & Management  

 

 

10:45am – 11:00am  Coffee Break 

 

 

11:00am – 11:45am  

 

 
Chair: 

Professor Zhixi Wan, 

Area Head of IIM 

“Team-Based Teleconsultation: The Intricacy of Hierarchy in the 

Consultative Care Operation on a Digital Platform” 

 

Chuan Hoo Tan  
Associate Professor and Deputy Head of Department of Information Systems and 

Analytics, National University of Singapore 

Associate Editor, Information Systems Research  
 

11:45am – 12:30pm 

 

 
Chair: 

Dr. Michael Jia, IBDS 

Associate Director 

“Maximizing Strengths or Fixing Weaknesses? Product Providers 

Prioritize Fixing Weaknesses More than Choosers Would Appreciate” 

 

Jing Xu 
Professor of Marketing, Peking University  

https://www.frankfurt-school.de/en/home/research/staff/Mirko-Kremer
https://www.frankfurt-school.de/en/home/research/staff/Selin-Atalay
https://www.comp.nus.edu.sg/disa/people/tancho/
https://en.gsm.pku.edu.cn/faculty/jingx/


 

12:30pm – 2:00pm  Lunch   
 

 

2:00pm – 2:45pm 

 
Chair: 

Professor Sara Kim, 

Area Head of 

Marketing 

“Risks and Opportunities in Health and Medical Decisions” 

 

Leonard Lee 
Professor of Marketing and Director of Lloyd’s Register Foundation Institute for 

the Public Understanding of Risk, National University of Singapore 

Associate Editor, Journal of Consumer Psychology  
Associate Editor, Journal of Public Policy and Marketing 

  

2:45pm – 3:30pm  

 

 
Chair: 

Professor Zhixi Wan, 

Area Head of IIM 

“Sourcing Strategies in the Presence of Social Comparisons, Random 

Yields and Supplier Competition with Limited Capacity” 

 

Yulan (Amanda) Wang  
Professor and Associate Head of Department of Logistics and Maritime Studies, 

Hong Kong Polytechnic University  
Senior Editor, Production and Operations Management 

 

3:30pm – 3:45pm  Coffee Break 

 

 

3:45pm – 4:30pm 

 
Chair: 

Dr. Michael Jia, IBDS 

Associate Director 

“How Mobile Navigation Design Influences Shopping Behavior” 

 

Kuangjie Zhang 
Associate Professor of Marketing and Academic Director for the MSc Marketing 

Science Program, Nanyang Technological University 
 

4:30pm – 5:15pm  

 

 
Chair: 

Professor Zhixi Wan, 

Area Head of IIM 

“The Effect of Infectious Disease Cues on Users’ Social Media 

Engagement” 

 

Michael Chau 
Professor and Deputy Area Head of Innovation and Information Management, 

The University of Hong Kong 
 

5:15pm – 6:00pm  

 

 

 
Chair: 

Professor Echo Wan, 

IBDS Director 

“Name for a Name, Name for a Gain: The Mitigating Effects of Sender 

and Content Personalization on Name Personalization in Promotional 

Campaigns” 

 

Maggie Chuoyan Dong  
Professor and Head of School of Marketing, UNSW, Sydney  

 

 

6:00pm – 6:15pm  Closing Remarks 

 

 
 

 

https://bizfaculty.nus.edu.sg/faculty-details/?profId=369
https://www.polyu.edu.hk/lms/study/rpg/phd-workshop/academic-researchers/yulan-wang/
https://dr.ntu.edu.sg/cris/rp/rp00940
https://www.hkubs.hku.hk/people/michael-c-l-chau/
https://www.unsw.edu.au/staff/maggie-dong

